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OLYMEL LAUNCHES READY-TO-EAT LINE 
Three new internationally inspired dishes offer restaurant quality from the comfort of home  

 
Montréal, July  13, 2026  – Olymel is announcing the launch of  a new line of ready - to-eat 
meals inspired by classic favourites from Asian cuisine. Now available at Maxi and Provigo 
stores in Quebec and several other retailers across Canada, this international product line 
offers a variety of options featuring locally sourced pork and chicken.  Every choice is high -
quality, delicious, and conveniently ready to eat in just 15  minutes.  
 
With 75%  of Canadians  s aying  the y a re  e a ting  out le s s  ofte n due  to the  c os t of living, 
c ons ume rs  a re  inc re as ingly looking  for ways  to re c re a te  ups ca le  d ining  e xpe rie nce s  a t home .1  
 
“We  wante d this  ne w line  to take  c ons ume rs  on a  c ulinary journe y, de live ring  a  de lic ious , 
re s taurant-worthy e xpe rie nc e  with flavours  ins pire d by be love d re c ipe s  from around the  
world ,” s ays  Maude  Lac os te , Vic e -Pre s ide nt of Marke ting  and  Innova tion a t Olyme l. “Our goa l 
was  to make  the s e  d is he s  acce s s ib le  for e ve ryday me a ls , in a  c onve nie nt forma t tha t fits  into 
the  fas t-pac e d  life s tyle  of today’s  c ons ume rs .” 
 
Internationally inspired recipes  
Olyme l’s  brand-ne w inte rna tiona l line  fe a ture s  thre e  re c ipe s  ins pire d  by As ian c uis ine :  

●  Te riyaki pork me a tba lls  
●  Kore an- s tyle  bulgogi pork 
●  Tha i- s tyle  c oc onut c hicke n 

 

 
A fourth flavour will a ls o be  unve ile d  this  fa ll. 
 
Created with quality and  convenience  in mind  

 
1 Re s taurants  Canada . 20 25. “Canad ians  a re  s nacking  more , d rinking  le s s  a nd  looking  for more  va lue  for the ir s hrinking  dolla r: 20 25 
Foods e rvice  Fac ts  re port.” Canada . http s ://www.re s taurants canada .org /canad ians - a re - s na cking - more - d rinking - le s s - a nd- looking- for-
more - va lue - for- the ir- s hrinking - dolla r- 20 25- foods e rvice - fac ts - re port/ 



The new line is part of Olymel’s ongoing strategy of innova ting  its  produc t offe ring  to me e t 
c ons ume rs ’ c hanging  s tanda rds  and  e xpe c ta tions  for qua lity and  c onve nie nc e  by introduc ing 
ve rs a tile  options  tha t ne ve r c ompromis e  on tas te , qua lity, or the  us e  of loc a l ingre die nts . 
 
“At Olyme l, innova tion is  a t the  he a rt of our growth s tra te gy,” s ays  Lac os te . “Tha t me ans  
c ontinua lly inve s ting  in re s e a rc h and  de ve lopme nt to e xpand our food offe ring  and  s tay ahe ad 
of c ons ume r e xpe c ta tions . We ’re  proud to be  launc hing  a  line  of produc ts  tha t will make  
e ve ryday life  e as ie r while  living  up  to  the  qua lity s tanda rds  tha t have  be e n the  founda tion of 
our re puta tion for de c ade s .” 
 
About Olymel  
Olyme l is  Canada ’s  le ade r in the  produc tion, proce s s ing , and  d is tribution of pork and poultry 
me a ts . The  c ompany has  made  fe e ding  the  world  its  mis s ion, whic h it purs ue s  pas s iona te ly 
with produc ts  of impe cc able  qua lity. It e mploys  ove r 12,0 0 0  pe ople  and  has  produc tion and 
proce s s ing  fac ilitie s  in Que be c , Ontario, Albe rta , Sas ka tc he wan, and  Ne w Bruns wick. Its  
annua l s a le s  re ac h $ 4 .9  b illion. The  c ompany marke ts  its  produc ts  ma inly unde r the  Olyme l, 
Pinty’s , La  Fe rnandiè re , La fle ur, and  Flamingo brands . 
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Me dia  kit 
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